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2021: The year in focus



Foreword from Adam Rhodes, Managing Director, Rhodes Wealth Management

Long term thinking is your 
best short-term strategy
There’s been a lot of talk about the “New 
Normal,” and I guess that following the 
rollercoaster of the last two years some 
things will go back to how they were, some 
things will evolve, and some things will 
never quite be the same again.  

Unfortunately, one of the things that hasn’t 
changed is the need to limit climate change.

It has been apparent from COP26 that our world is 
changing faster than anyone predicted. It emphasised 
the need for companies to do their part in helping 
to halt climate change and how critical it is to live 
in a carbon free world. As investors, if we want to 
achieve a sustainable future, we need to make the 
right investment choices. 

Sir David Attenborough said at the conference 
that humans are the greatest problem solvers, but 
we are bad at thinking long term and holistically.

Having just become a father for the second time, it 
has made me reflect on what the world will be like 
when Jesse gets older. 

We not only have to focus on what’s necessary for 
our immediate future (financially or otherwise) 
but also look to our future selves – for what we 
wish for ourselves, our families and the world in 
which we live - in the years ahead.  If that means 
persevering in the short term when things may 
get a little tough, we’re still making progress for a 
sustainable and positive future.  

By acting together and improving our long 
term thinking, I’m confident we can make a 
difference.

Wishing you and your family a very happy and 
healthy Christmas and New Year. 

Adam Rhodes

“As investors, if we want to achieve a 
sustainable future, we need to make the 
right investment choices.”



How can we all be 
responsible investors?
Being a responsible investor means investing your money with companies or institutions 
which consider the above ESG factors (amongst others) alongside your personal values and 
financial goals.

Here are some of the things you should consider when choosing which funds to invest in.  

The value of an investment with St. James’s Place will be directly linked to the performance of the funds you 
select and the value can therefore go down as well as up.  You may get back less than you invested.
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Our year in pictures

We were thrilled to have Oliver Mustin and Tony 
Müdd, two very influential speakers come to speak 
on the subject of social care at our Quarterly Market 
Update at Stapleford Park 

We were proud to be nominated as one of the finalists at the Derbyshire Business Awards.

Culinary delights

We were ecstatic to win the 
‘Commitment to People 
Development’ award at the East 
Midlands Chamber Awards.

Our culinary evenings with 
Michelin-trained chef, Darryl 
Breen have spiced up a few home 
kitchens and our Christmas 
themed one in December will get 
us well-prepared for cooking the 
perfect Christmas turkey!



Giving back to our local community

A big thank you to our clients, colleagues, connections, friends and family for showing their support.

Our client Clay Shooting 
Event at Yeaveley Estate 
went out with a bang!

We raised £3,657 walking and cycling an 
astonishing 2,363km to help young people 
living at YMCA Derbyshire who struggle 
with their mental health.

We also raised over £4,116 for Pamoja Leo 
to help support the welfare of children in 
Tango, Tanzania and provide them with a 
safe place to live, play and learn. 

 This Christmas, we wanted to ensure we did something for our customers that contributes to 
our sustainability goals and helps create a positive impact for both people and the natural world.  
We will therefore be making a donation to Pamoja Leo instead of sending Christmas cards this year.



The social care dilemma 

Age UK analysis from November 2020 showed as 
many as 1.4 million people aged 65 or over in the UK 
receiving some sort of care. However, according to 
St. James’s Place recent ‘Social Care Report’, 25% of 
its clients who are 75 or over found the current system 
to be ‘unfair and unsustainable’. 

With this in mind, St. James’s Place has recently 
joined forces with Care Sourcer, the UK’s first 
comparison and matching site for care, to provide 
a Care Concierge Service to help clients find and 
fund long-term care. 

All our clients are offered a confidential telephone 
advisory service with Care Sourcer to help them 
make the right choices and put the right provisions 
in place to support their long-term care needs.

Contact us on 01332 497670 to find out more 
about our Care Concierge Service. 

The services offered by Care Sourcer are separate 
and distinct to those offered by Rhodes Wealth 
Management and St. James’s Place

“The current social care funding 
system is complex, confusing and 
failing to meet the needs of far too 
many vulnerable individuals.”

One of the biggest things that have been propelled into the spotlight recently is the need for a 
social care reform.  The current social care funding system is complex, confusing and failing to 
meet the needs of far too many vulnerable individuals.

Turning stressful into straightforward 
with support from Care Concierge

• Answer questions, offer solutions, save time 
(100 hours on average) and get practical 
support in what is likely to be a very difficult 
time for families

• Advice on different types of care available and 
the most suitable care for your circumstances

• Support with the negotiation of care costs on 
your behalf

• Telephone liaison with Local Authority, 
hospital discharge, social workers and care 
providers on your behalf



What our clients say: 
“Gurdeep is always very friendly and 
professional, giving us both solid financial 
advice. He explains things very clearly and 
is always happy to answer any questions 
we have, or be available after meetings for 
anything we think of after the event.

I would not hesitate in recommending 
Gurdeep to anyone seeking both 
retirement and general financial advice.”

Mark Widdowson, Client

“Tom is friendly and relaxed, yet his advice is 
always sound, based on our individual needs and 
his up-to-date knowledge of financial matters. 
He is able to transcribe financial language into 
the everyday with patience and his choice of 
words, graphs and diagrams.

His reviews are an accurate and succinct 
reflection of our discussions. We would not 
hesitate to recommend his efficient and 
trustworthy services to others.”

Valerie Maher, Client

“Gavin has been giving me financial advice and 
life advice for over 4 years and has always put 
my needs first. He is always professional but 
friendly when he visits to keep information and 
advice updated. I would thoroughly recommend 
him, and indeed have, to anyone who is looking 
for a reliable and trustworthy service.”

Pauline Bailey, Client

“I have been with St. James’s Place for my 
investment advice for the last ten years. I 
have been looked after by Mr Gavin Lawler 
of Rhodes Wealth Management for the last 
four years, meeting at my residence once 
a year, frequently giving me opportunity 
to discuss my investment by emails and by 
zoom meetings.

I have been provided with amazing 
customer service. I just feel I am where I 
dreamed of being and so thankful for the 
ways Mr Lawler has supported me. He has 
always responded to me in a very timely 
manner. I send my best wishes and regards 
to Mr Lawler.”

Kishor Mehta, Client
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